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KAI AIOS · SEO & MARKET RESEARCH

AI Sales Tools: Demand, Links &
Regions
A three-question research brief on the AI sales-tools category — market direction, the backlink
landscape of established lead-generation tools, and where in the world demand actually sits. All
figures are Semrush estimates for Google organic search, captured 27 August 2026.

HEADLINE FINDINGS

• Demand is growing — core terms hold 2,400–3,600 monthly US searches at $15–$31 CPC,
signalling an expanding, commercially serious category.

• Links come mainly from niche sales/RevOps blogs, consultancy stack pages and vertical trade
sites — plus embeddable product assets that earn links passively.

• The US dominates at ~10,500 combined monthly searches — roughly 7× the UK and 20×
Australia or Canada.

• Best entry point: “ai sales assistant” (US, difficulty 32) and the UK market, where difficulty drops
as low as 0–28.

QUESTION 01

Is interest in AI sales tools growing or shrinking?
Source: Semrush keyword overview + comparison, US database

Answer — growing, and the money is following it.

Keyword (US) Volume CPC Competition Difficulty

ai sales tools 2,900 $16.96 0.34 medium 65 difficult

ai sales assistant 1,300 $15.40 0.24 low 32 possible

ai lead generation 3,600 $12.78 0.54 medium 50 difficult

ai sdr 2,400 $26.09 0.62 medium 51 difficult

ai crm 3,600 $23.95 0.40 medium 71 hard

sales automation software 1,600 $30.59 0.03 low 51 difficult

SIGNALS

• Healthy core volumes. Four separate terms clear 1,500 monthly searches; two reach 3,600.
• High CPCs ($15–$31). Vendors are bidding hard — a reliable proxy for an expanding market

rather than a fading one.
• A dense long tail. “ai sales agents” (1,000), “ai prospecting tools” (880), “best ai sales tools”

(880), “ai for sales prospecting” (1,000) — the pattern of a category still being explored, not a
mature one.

• Live question demand. “what's the best ai tool for sales automation”, “how ai sales automation
tools help small businesses increase revenue” and dozens more sit at 20–70/mo each.
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Where it is easiest for KAI
• “ai sales assistant” — 1,300/mo at difficulty 32. The softest high-intent target in the set.
• “ai prospecting tools”, “best ai sales tools”, “ai for sales prospecting” — low competition with strong

buyer intent; a natural fit for the quiz-and-pipeline positioning.
• Question keywords map directly onto the existing Setup guide page as content.

QUESTION 02

What types of websites link to lead generation tools?
Source: Semrush backlink profile for apollo.io (root domain), used as a category proxy

Apollo.io holds an Authority Score of 53/100 across 583,519 backlinks from 22,217 referring domains —
463,300 follow versus 115,961 nofollow.

Site type Example in the data What it tells you

Niche SaaS / sales-ops
blogs coldiq.com (AS 35)

Roundups and “best tools”
lists — highest value, most
winnable

Vertical trade & industry
sites

longevity.technology,
healthcare.report

Industry press folding tools
into sector coverage

Consultancies &
agencies hso.com (AS 38) Partner and stack pages

listing tools they implement

Business & startup
directories sbir.org, trabajemosremoto.com High volume, low authority

listings

Product embeds /
integrations

anchor “… or meeting booking link”
— 7,292 links, 1 domain

Links generated by the
product being embedded in
customer pages

Low-quality blog
networks

theerrolflynnblog.com,
eastphoenixau.com (AS 2)

Volume noise rather than real
authority

THE SIGNAL

Authority sits at 53/100 across 22K referring domains, yet the top referrers are mostly weak (AS
2–38). Category leaders win links through volume and breadth, not a handful of strong sites —
which means a new entrant can realistically compete for the good ones.

WHERE KAI SHOULD AIM

• Sales and RevOps blogs that publish tool roundups (the coldiq.com tier).
• Consultancy and agency stack pages.
• Vertical trade publications serving specific industries.
• An embeddable asset. The anchor data proves the strongest lever: one domain embedding a

booking link generated 7,292 backlinks. The AI Readiness Quiz is exactly this kind of asset —
make it shareable or embeddable and each placement becomes a link.
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QUESTION 03

What regions show the most interest in sales tools?
Source: Semrush keyword comparison across five regional databases

Keyword US UK India AU CA

ai sales tools 2,900 320 20 110 90

ai lead generation 3,600 590 480 170 170

ai sdr 2,400 390 — 90 170

sales automation software 1,600 90 880 140 50

Total monthly searches 10,500 1,390 1,380 510 480

READING THE SPREAD

• The US dominates — roughly 7× the UK and about 20× Australia or Canada. It is not close.
• India is the interesting outlier. It matches the UK on total volume but with a completely different

shape: demand sits on “sales automation software” (880/mo) rather than AI-branded terms, and
CPCs run $0.41–$1.91 versus $15–$26 in the US. High interest, low commercial value per click.

• The UK is the best secondary market — real demand plus the easiest entry in the set (“ai sales
tools” at difficulty 28, “sales automation software” at 0).

Recommended market sequence
• 1 · United States — where both the volume and the money are ($16–$31 CPC).
• 2 · United Kingdom — meaningful demand at the lowest difficulty; the obvious second push.
• 3 · Australia & Canada — do not target separately; they follow US-focused content anyway.
• 4 · India — only once a low-price or self-serve tier exists.

Caveat: these are English-language keywords, so non-English markets (Germany, France, Brazil and wider LATAM)
are undercounted here. Local-language terms need separate checks before those regions are ruled in or out.

NEXT STEPS

• Retarget the quiz landing page and Setup guide metadata around “ai sales assistant” and the
prospecting keyword cluster.

• Make the AI Readiness Quiz shareable and embeddable so third-party placements earn backlinks.
• Build out the question keywords as guide content to capture long-tail search.
• Treat the US as the primary market and the UK as the first expansion.

All keyword volumes, CPCs, difficulty scores and backlink figures in this brief are Semrush estimates covering
Google organic search only. They exclude direct, social, paid and email traffic, and are best used for relative
comparison rather than as absolute counts.


